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Topic:  The influence of packaging sustainability on consumers

Introduction to Green Packaging
	Today’s consumers are becoming more conscious and aware of the environmental impact of services and goods. Most consumers prefer to choose brands based on their green and sustainable practices. Packaging is very important it communicate a product with the consumers. It considered an effective way of marketing. “ In fact, the materials used in and the design of package, such as color, shape, images, combined with the packaging strategies used in the promotion of the products, have an effect upon the purchasing decision of consumers’’  (Ford et al., 2012; Magnier and Schoormans, 2015). 
	Sustainable packaging is one of the challenges that companies faces today. Many companies must rethink their packaging and whether they are using recyclable and reusable materials or not. The environment is affected because consumers who buy new products usually they open it and thrown away the package directly which become a symbol of the throwaway society, thus. Therefore, companies who produce products should contribute to protecting the environment by making sustainable packages. Sustainable packaging increases the life cycle inventory and reduces the environmental impact as well as the ecological footprint. This paper will examine the principle of green packaging, how brands achieve better performance with better packaging and do consumer care about green packaging. 

Sustainable Packaging and Consumer Behavior

	Over recent decades the concerns of the environment have been raised within society. It is essential for companies to minimize the environmental impact of their services to enhance their customer satisfaction. Green packaging makes a valuable contribution to economic, environmental and social sustainability. According to a study, “Consumers are continuously changing their attitudes, behavior, and approach in domains of consumption. Consumers have become more aware of changes in the environment and the effect of their consumption behavior on it. Thus, the ecological consumer has given priority to protecting the environment and quality of life.” (Orzan, Cruceru, Bălăceanu, and Chivu, 2018 ). The minimization of the impact of packaging material influence the perception of the consumers about packaging. 
 	Most of the consumers who are willing to pay more for a sustainable product are the millennials. According to a report, “ Throughout the entire value chain, Fifty-nine percent of millennials, who were born between 1980 and 2000, consider packaging sustainability important. The report shows that millennials are more likely to buy environmentally friendly products than older generations.’’ (Hardcastle, 2015).

The Impact of Sustainable Packaging 
	Unsustainable packaging has a negative impact on the environment from the materials used and the way used to manufacture. On the other hand, sustainable packaging has a positive impact on the environment since it is made out of ecologically friendly materials. Companies should move toward more sustainable practicing and recognizing the need to act on sustainability. Sustainable packaging designed to be safe and effective throughout its life cycle, made using renewable energy to recycled to provide a valuable resource for subsequent generations after using it. According to “Sustainable Packaging Basics’’ article, ‘’the coalition's paper says that sustainable packaging: 1) Is beneficial, safe and healthy for individuals and communities throughout its life cycle. 2) Meets market criteria for performance and cost. 3) Is sourced, manufactured, transported and recycled using renewable energy. 4) Optimizes the use of renewable or recycled source materials. 5) Is manufactured using clean production technologies and best practices. 6) Is made from materials healthy throughout the life cycle. 7) Is physically designed to optimize materials and energy. 8) Is effectively recovered and utilized in biological and/or industrial closed-loop cycles” ( Bredenberg, 2012). This coalition list outlines the strategy for the companies on using healthy materials for their products. “All companies should track legislation, material bans and substances of concern to identify compliance issues and minimize risk” ( Bredenberg, 2012 ).

Principles of Green Packaging
 	There are some basic principles which companies should follow to make sustainable packaging. The four primary criteria for sustainable packaging are “1) Effective: fit for purpose. The packaging system achieves its functional requirements with minimal environmental and social impact. 2) Efficient: minimal use of materials and energy. The packaging system is designed to use materials and energy efficiency throughout the product life cycle. 3) Cyclic: renewable and recyclable materials. Packaging is designed to reduce reliance on non-renewable resources and to recover them for reuse or recycling. 4) Safe: non-polluting and non-toxic. Packaging materials and components used in the system, including materials, finishes, inks, pigments and other additives, do not pose any risks to humans or ecosystems” ( Bredenberg, 2012 ). These key performances for packaging sustainability define green packaging and its principles.
	One of the key issues associated with Green Packaging is the availability of a functioning recycling and waste management system. “ According to Germany’s environmental protection agency, the Umweltbundesamt, a German Environment Agency, 16.5 million tons of packaging waste was created in 2011, from which 96.6% percent were recycled. With its recycling quota of material and energetic recovery, Germany ranks very well in comparison to other member states of the European Union.’’ ( Ramme and Heimann, 2015 ). Therefore, companies will make an effort towards more sustainable and eco-friendly packaging if there is an availability of recycling and waste management system within an economy. 

The Benefits of Sustainable Packaging for the Companies 
	Companies can achieve better performance when making green packaging for their products. Sustainable packaging is not only to help the environment but also it is an excellent investment for the company.  Companies nowadays are competing in the marketplace with their sustainability practices. Moreover, Companies who focus on sustainability in their productions can attract more consumers as people are becoming more aware of the negative impacts that come from the unsustainable packaging. 
Conclusion
 	In Conclusion, this paper focused on sustainable packaging and how it influenced consumers. Sustainable packaging has many benefits for companies. Therefore, many companies should start to rethink about their unsustainable packaging and change to sustainable packaging to increase the life cycle inventory and reduce the environmental impact as well as the ecological footprint. Today’s consumer care about whether the product is made out of recyclable and reusable materials or not. Therefore, is beneficial for the companies try to meet the sustainability issues and  move toward sustainable packaging to enhance their consumers satisfaction as well as building loyal relations with consumers. “ companies can shift consumers’ behavior towards more environmental friendly and sustainable purchase patterns.’’ ( Dellis, 2016 )
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